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1. Mobility Hub Suitability Tool
2. Dr. Shaheen’s STEPS



Equity
• “Making Invisible Users Visible”

• Asking People what they Need

• Building Trust
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Source: SAE International Taxonomy, 2018.
Notes:
1. “MaaS” = Mobility as a Service.
2. “Ridesourcing” examples include Uber and Lyft.



Mobility Hubs



Virtual 
Mobility Hub

https://photos.google.com/share/AF1QipNfteSv3PEiqg7vd_7pS0pg2-H4p2N9VKcUCoTt4DKoREri9NoFWyk2mWYMKgBJqw/photo/AF1QipPLBvRXmwcS0VwlWZzP78DtYIz7CMUz74Evcmxf?key=UDB2cXhSOHpkSXlFX1FrWE1OX0dhOHlRcEtWdDl3


Mobility Hub Suitability Tool



P O L I C Y  B R I D G E S

Dr. Shaheen, S. (2017) “Travel Behavior : Shared Mobility & Transpor tation Equity.”



1. Spatial

2. Temporal

3. Economic

4. Physiological

5. Social



S PAT I A L  G A P S

1. Require/Incentivize 
shared mobility 
operators to locate 
services in 
neighborhoods with 
network gaps.

2. Risk sharing ($) 
partnerships.



T E M P O R A L  
G A P S

1. Require/Incentivize 
shared mobility 
operators to operate 
24/7.

2. Expand HOV 
concept to surface 
streets for approved 
pooled MaaS during 
peak hours.



E C O N O M I C  
B A R R I E R S

1. Reduce fees/taxes for 
MaaS low-income 
users (or subsidize)

2. Switch to universal, 
account-based transit 
fare payment system.



M A R K E T I N G  &  
O U T R E A C H

1. Adopt performance-
based community 
engagement metrics 
that allow for 
flexibility.
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